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This information is being presented for informational purposes only. Nothing contained in this document should be construed as legal, financial or other advice. All content is of general nature and does not address the circumstances of any 
particular individual or entity. Each Franchise Business Owner shall at all times remain the sole employer of their own employees and shall make any and all decisions regarding the essential terms and conditions of their employees' employment 
with the locally owned and operated Franchise Business. Each Franchise Business Owner acknowledges and agrees that neither Neighborly nor any of its franchisor brands shall be deemed a joint employer with any franchise business owner for 
any reason.
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Raving Fan Reviews



Today's Topics:
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How Much Does 1 Review Cost?

Key Review Trends

Why Reviews Matter

Owner Spotlights

Review Gamefication

Key Takeaways & Next Steps



Today’s Webinar Participants
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Danieal Barratt
Head of Marketing

Aire Serv

Billy Bullard
Aire Serv of Rowan 

County, NC

Jonathon Alfano
Mosquito Joe of the 

Greater Buffalo 
Region



How Much Does 1 Review Cost?



How Much Does 1 Review Cost?
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Google Business Profile
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44% of 

locations have 

less than 100 
reviews



Key Trends At A Glance
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✓ More people are leaving reviews online.

✓ Google is leading the way.

✓ Businesses are asking for more reviews.

✓ Customers need more reminders.

✓ Reviews are more useful now.



Why Google Reviews Matter for Your Business
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Google reviews are not just comments anymore. 

They are your business’s first impressions.

Here’s why Google reviews are crucial 

for the success of your Local SEO efforts 

and overall business growth:

✓ They show up directly in search 
results and on Google Maps

✓ They help your business show up 
higher in local searches

✓ Customers trust them because they’re easy to find and read



Builds Trust and Credibility
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Positive reviews from real customers 

increase trust and establish your 

business as credible and reliable.

"92% of consumers read online reviews of a local business 

before making their first visit" 

(Capital One Shopping Research)

https://capitaloneshopping.com/research/online-reviews-statistics/#:~:text=Online%20Reviews%20Statistics&text=Highlights.,it%20was%20written%20by%20AI.


Improves Search Engine Ranking
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Search engines prioritize businesses with 

high ratings and frequent reviews, 

improving your online visibility.

The key to getting as many reviews as possible is making it as 

easy as possible:

• Ask every customer for a review

• Use existing platforms that will send the request automatically 
via text or email

(Source: Search Engine Land)

https://searchengineland.com/google-reviews-local-seo-unleash-potential-429883


Language Learning Model
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Language Learning Model 

(ChatGBT, Perplexity, Gemini, Claude, etc.)

"LLMs will continue to improve and surface the most relevant 

recommendations based on prominence, customer sentiment, and 

contextual data"

Source:
Understanding Google Local SERPs [The Essential Local SEOStrategy Guide] - Moz

https://moz.com/local-seo-guide/understanding-google-local-serps
https://moz.com/local-seo-guide/understanding-google-local-serps
https://moz.com/local-seo-guide/understanding-google-local-serps


Improves Local Services Ad Ranking
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Google prioritizes businesses with 

higher ratings and more positive 

reviews helping your LSA appear at 

the top of search results.

Profile quality, including your rating and number of reviews, 

is one of the factors that Google uses to display and rank 

Local Services Ads results.

(Source: Google Help Article)

https://support.google.com/localservices/answer/7527305?hl=en#:~:text=All%20provider%20listings%20in%20Local,a%20customer%20is%20searching%20for:


Improves Lead Quality
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Customers who see positive review 

feedback are more likely to reach 

out with serious intent to purchase 

services.

According to a BrightLocal survey, 53% say that reviews 

describing a positive experience make them feel positive 

about using a local business. 

https://www.brightlocal.com/research/local-consumer-review-survey/#the-most-important-review-factors


Drive More Local Business
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LSA's target nearby customers, 

strong reviews help dominate your 

local market by standing out against 

your competitors.

“Star ratings and number of reviews affect how your 

business is ranked within Local Services Ads.  Providers with 

higher star ratings and more reviews stand out and 

typically book more jobs.”

(Source: Google Help Article)

https://support.google.com/localservices/answer/7496631?hl=en#:~:text=Why%20reviews%20matter,Reviews%20Count%20requirements


Increases Conversion Rates

© 2023 Dwyer Franchising LLC (d/b/a Neighborly). All rights reserved.  |
17

Customers are more likely to make a 

purchase when they see positive 

feedback from others.

"Online Reviews influence 30% of consumers’ local 

shopping decisions."

Source: Capital One Shopping Research 

https://capitaloneshopping.com/research/online-reviews-statistics/#:~:text=Online%20Reviews%20Statistics&text=Highlights.,it%20was%20written%20by%20AI.


Provides Valuable Customer Insights
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Reviews help you understand 

customer preferences and areas 

for improvement in your products 

or services.

"Language used in reviews can impact your relevance by 

reinforcing important keywords or phrases associated 

with your business"

(BrightLocal)

https://www.brightlocal.com/learn/local-seo/introduction-to-local-seo/google-local-search-algorithm/#:~:text=to%20focus%20on.-,Google's%20Local%20Search%20Algorithm,proximity%2C%20relevance%2C%20and%20prominence.


Key Aspects Of Helpful Reviews
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When customers include these elements 

within their review, there’s additional 

SEO value:

• The problem they were experiencing

• The experience they had communicating with your team

• Results of the service (was their problem resolved)

• Name of the employee(s) they worked with

• Photos of the job

(Source: Search Engine Land)

https://searchengineland.com/google-reviews-local-seo-unleash-potential-429883#:~:text=Here's%20how%20to%20build%20a,stay%20competitive%20in%20your%20market.


Enhances Customer Engagement

© 2023 Dwyer Franchising LLC (d/b/a Neighborly). All rights reserved.  |
20

Responding to reviews shows that 

you care about customer 

feedback and fosters a stronger 

connection with your audience.

According to a BrightLocal Survey, 89% of

consumers are likely to use a business that 

responds to all reviews vs. 44% for 

businesses that doesn't respond to any

reviews. 

https://www.brightlocal.com/research/local-consumer-review-survey/#the-most-important-review-factors


Helps in Reputation Management
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Addressing negative reviews professionally 

can mitigate damage and demonstrate 

commitment to customer satisfaction.

• 96% of customers look specifically for negative reviews

• 53% of customers expect responses to negative feedback within a 

week

• One in three consumers expects a response to a negative review within 

3 days or less.

• According to a 2021 publication from Podium, 56% of consumers 

changed their opinion of a business based on their review response.   

(Source: Search Engine Journal)

https://www.searchenginejournal.com/online-review-statistics/329701/


Influences Purchasing Decisions
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Many consumers rely on reviews 

before making a buying decision, 

making them a powerful 

marketing tool.

42% of consumers trust online reviews as much as a 

personal recommendation.  Among 18–34-year-olds, 

that increases to 91%

Source: Capital One Shopping Research

https://capitaloneshopping.com/research/online-reviews-statistics/#:~:text=Online%20Reviews%20Statistics&text=Highlights.,it%20was%20written%20by%20AI.


Owner Spotlight

Billy Bullard

Aire Serv of Rowan 
County, NC
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Aire Serv of Rowan County

24

How 

it started:

January 1, 

2025

441 Reviews

How it's going:

August 2025

631 Reviews

42% 

Growth

Google Business Profile Reviews



Aire Serv of Rowan County

How They 

Got 
There.

Gained 170 

reviews 

during the 

review blitz 

and paid 

$8,500 to the 
team.



Boosts Social Proof
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User-generated content in the form of 

reviews adds authenticity and 

persuades potential customers.

“Visual content adds authenticity and credibility to reviews.  

We have also noticed that these reviews tend to stay at the 

top much longer than reviews without photos.”

Source: Search Engine Land

https://searchengineland.com/google-reviews-local-seo-unleash-potential-429883#:~:text=Here's%20how%20to%20build%20a,stay%20competitive%20in%20your%20market.


Encourages Customer Loyalty
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Satisfied customers who leave 

reviews are more likely to return 

and continue supporting your 

business.



Differentiates Your Business from Competitors
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A strong review profile helps you 

stand out in a crowded 

marketplace, giving you a 

competitive edge.

Nearly 60% of searches are “Zero Click Searches,” where 

the consumer doesn’t even make it to your website.  In 

this case, a positive review profile can be very 

important in the decision-making process.

(Source: Wordstream)

https://www.wordstream.com/blog/how-online-reviews-impact-your-business#:~:text=%E2%80%A6And%20almost%20everywhere%20else%20on,aggregating%20reviews%20from%20relevant%20networks.


Reviews Tend to Be Trusted
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According to Yelp, as many as 93% of people say that 

online reviews affect their buying decision. 

Yelp tends to rate very well in Google, especially if there is a lot 
of competition in your market.  If you want the first couple of entries on 

Google to be your website and positive reviews, maintaining great 

reviews on Yelp is a good practice.



Reviews Are Important For Hiring Too!
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According to research from "Glassdoor" 

86% of employees and job seekers 

look at a business' reviews when 

deciding whether or not to apply for 

a job

(Search Engine Journal)

https://www.searchenginejournal.com/online-review-statistics/329701/


Review “Dos” & “Don’ts”
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Do:

Create review goals

Share the goals with your team

Consider incentivizing your team if:
• their name is mentioned in a review

• customers post a picture of them in a review

Don’t:

Incentivize customers for reviews. It is a violation 

of Google’s Review Policies and of Federal Trade 

Commission Regulations.  
(Source: Search Engine Land)

https://searchengineland.com/google-reviews-local-seo-unleash-potential-429883#:~:text=Here's%20how%20to%20build%20a,stay%20competitive%20in%20your%20market.


Owner Spotlight

Jonathan Alfano

Mosquito Joe of the 
Greater Buffalo Region
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Mosquito Joe of the Greater Buffalo Region
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Digital 

Postcard via 

Text



Resources Available
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How do you get 

your team to 

JUST ASK?



Resources Available
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Punchboard Gamification
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Inspiration and Motivation: 72% of people believe 

that gamification inspires them to work harder.

STUDY ON GAMIFICATION

Increased Engagement: Companies that implement 

gamification see a 48% increase in engagement.

Profitability Boost: Gamified companies are seven 

times more profitable than those without 

gamification.

Enhanced Productivity: 87% of users say gamification

makes them more productive.

Enjoyment of Gamification: 95% of employees enjoy

using gaming-inspired elements in their work. GrowthEngineering.com



Inside of Punchboard:  Team View



SCAN QR CODE TO SIGN UP

$49 per month per owner 



Why Asking Is More Important Now
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Despite businesses asking more than ever, customers are 

taking longer to leave reviews.

In 2024, on average, companies had to send 9% more 
reminders to get people to leave a review.

Businesses are requesting more reviews, 

but customers need a nudge!
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Key Takeaways & Next Steps

JUST ASK! 

Ask Yourself What Is Our Current Review Generation Plan? 
o What is Currently Working? 

o Identify Areas of Improvement
o Create a Plan For Consistency

Set Review Goals and Educate Your Team On The Why!

Connect with your Marketing Coach to create a plan.



Unlocking Growth 
Webinar Recordings 

and Resources
Survey



Thank You
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